
Part Two: 
Exploring the third sector

(15% programme time commitment)

Teams select a
preferred charity

to represent

Part Four: 
Presentation development 

and Final Showcase
(35% programme time commitment)

Part Three: 
Charity selection and 

active research
(35% programme time commitment)

Teams have engaged
with charity

gathering
information

Communication
planning

Extend the impact: Supporting a 
legacy relating to skill development 

and community engagement

Teams select a
social issue to

focus on 

Part One: 
Understanding social issues 

and my local community
(15% programme time commitment)

Presentation Skills Workshops

Organising Charity Fairs

Mentors to Support Teams

Seek out potential mentors
who can support groups
with team working, time
management, research 
and planning.

Organisations or individuals skilled
and experienced at marketing,
design and digital literacy can
support teams with developing a
creative and engaging presentation.

Invite previous winning charities or
ask someone along to your launch
who can share useful top tips.

Charity research 
Shortlist eligible

charities

Team project
planning

Develop a
business caseCharity engagement 

Class / semi
finals

Presentation
development

Finalist presentation
refinement

Student launch Establish teamsResearch social
issues

YPI Final Showcase

ypi

Powerful Partnerships
IDEAS FOR

A mixed judging panel is
encouraged so why not ask a local
business owner, ex pupil or parent
to help out for a couple of hours.

Enlist the help of a DYW Coordinator
or equivalent to help find and contact
local charities in order to help
organise a charity fair event.

Could they run a workshop
focusing on effective
presentations or inspire
students to get creative?

Do you know anyone 
with experience of
completing grant

application forms?  

Could they help your
students explain clearly
how £3000 would make

an impact?

Consider how working with partners
can be mutually beneficial for you, the
students, the school and the partner.

Whilst useful, supporting financially
shouldn’t be the only reason you
engage and collaborate with a partner.


